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New Marketplace Features and Capabilities: 
Support for In-App inventory 

Enhanced inventory exclusion rules

The ability to transact podcasts in both open and private marketplaces 

Inclusion of granular podcast details in bid requests 
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Demand-Side Platform integrations added in the last year: 
 

Top 10 spenders in programmatic audio in 2020: 

New advertisers that used programmatic audio for the first time in 2020: 
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Programmatic Audio 
Advertising in 2020 
Increasingly, publishers and advertisers around the world are leveraging 
programmatic to transact audio, and for good reason. This infographic provides 
insight into what happened in Triton’s programmatic audio marketplace in 2020. 


